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MALAYSIA FEST 2026 IN SINGAPORE:  

TOURISM MALAYSIA UNVEILS DURIAN PACKAGES 

"KLANG VALLEY EDITION" 

 
 

SINGAPORE — Capitalising on the peak of the mid-year durian season, Tourism Malaysia 

has officially unveiled its Durian Packages (Klang Valley Edition). The initiative was 
launched by the Deputy Minister of Agriculture & Food Security Malaysia, The Honourable 

Datuk Chan Foong Hin together with the newly appointed High Commissioner of Malaysia 
to Singapore, Her Excellency Datin Paduka Anizan Siti Hajjar Adnin, during the 9th edition 

of Malaysia Fest held in Singapore. 
 

Timed to coincide with the peak harvest of the "King of Fruits", the Klang Valley Edition 
combines Malaysia's renowned durian experiences with the vibrant attractions of the 
nation's capital. Visitors to Malaysia Fest 2026 can discover thoughtfully curated 

itineraries that seamlessly blend modern city experiences with authentic visits to durian 
orchards located just outside bustling Kuala Lumpur. From shopping at world-class malls 

and exploring iconic city landmarks to indulging in premium, freshly harvested Musang 
King durians at nearby orchards, the packages offer travellers the best of both worlds. 

 
Mr Mohd Amirul Rizal Abdul Rahim, Director General of Tourism Malaysia, said, “Durian 

has evolved from just a seasonal fruit into a compelling travel motivator. With the Klang 
Valley Edition, we aim to show travellers that they do not have to choose between a 

cosmopolitan city holiday and an authentic, farm-to-table durian feast. You can easily 
shop at world-class malls in the morning and be cracking open a fresh, naturally fallen 
Musang King in an orchard by the afternoon. We anticipate this will provide a significant 

boost to our tourism arrivals from Singapore, especially for the Visit Malaysia 2026 
(VM2026) campaign.” 

 
In conjunction with the launch of this new initiative, the Tourism Malaysia Travel Pavilion 

at Malaysia Fest 2026 will feature 13 co-exhibitors, including Malaysian hotels, tourism 

product owners, and the Perak State Tourism Board, alongside captivating teh tarik 

demonstrations. Visitors can explore a wide variety of tourism offerings and enjoy 
exclusive promotions, including discounted hotel vouchers, attractive holiday packages, 

car rental services, and meticulously curated durian tourism experiences. Participating 
exhibitors include Amari Johor Bahru, Swiss-Garden Beach Resort Kuantan, Paya 
Beach Spa & Dive Resort Tioman, Pomepop Ipoh, Wahdah Car Rental, and many more, 

all of which are supporting VM2026 with exclusive travel offers. 
 



 

 

   

 

Centred around four core consumer pillars, including travel, gastronomy, fashion, and 
beauty, Malaysia Fest 2026 is the definitive multi-sector gateway for cross-border 

lifestyle experiences. The four-day event will take place from 30 July to 2 August 2026 
at the Singapore Expo (Halls 5A & 5B), welcoming visitors daily from 10:00 AM to 10:00 
PM. 

 
Malaysia saw a strong influx of 21.1 million Singaporean visitors in 2025, representing 

an 11.8 per cent increase from the 18.9 million visitors in the previous year. This strong 
growth underscores Singapore's strategic importance and reflects the growing 

momentum towards VM2026. This upward trend also demonstrates the confidence of 
Singaporean visitors in Malaysia’s tourism offerings and travel experiences, particularly 

its exquisite culinary offerings and world-class hospitality. 
 

-END- 
 

About Tourism Malaysia 

Malaysia Tourism Promotion Board, also known as Tourism Malaysia, is an agency under the 
Ministry of Tourism, Arts and Culture Malaysia (MOTAC). It focuses on promoting Malaysia as a 
preferred tourism destination and has, since its establishment, played a significant role in 
strengthening the country’s presence and competitiveness in the global tourism landscape. 
 
Visit Malaysia 2026 (VM2026) underscores Malaysia’s commitment to sustainable tourism 
development, in line with the United Nations Sustainable Development Goals (UNSDGs). The 
campaign aims to showcase the nation’s diverse natural attractions, rich cultural heritage, and 
vibrant tourism offerings, while driving inclusive growth and long-term value for local 
communities and industry stakeholders. 
 
For more information, visit Tourism Malaysia’s website www.tourism.gov.my and social media 
accounts on Facebook, Instagram, X, YouTube, and TikTok. 
 

 

For enquiries, please contact: 

 

Fiona Estrop 
Marketing Manager 
Tourism Malaysia Singapore  
fiona@tourism.gov.my 
Tel: +65 6532 6321 
 
Norshariza Mohd Saad 
Deputy Director 
Corporate Communications Division 
norshariza@tourism.gov.my 
Tel: +603 8891 8775 
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