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MOTAC AND TOURISM MALAYSIA SUPPORT CASTROL E-
HAILING HEROES INITIATIVE FOR VM2026

KUALA LUMPUR — The Ministry of Tourism, Arts and Culture Malaysia (MOTAC), through
Tourism Malaysia, supports the launch of Castrol e-Hailing Heroes, a strategic public-
private collaboration aimed at strengthening Malaysia’s tourism ecosystem by supporting
e-hailing drivers in delivering safer, smoother, and more reliable journeys ahead of Visit
Malaysia 2026 (VM2026).

The initiative was officially launched on 21 July 2026 by YBrs. Mr Mohd Akbal Setia,
Senior Director of Advertising and Digital, Tourism Malaysia, and Head of the Visit
Malaysia 2026 Secretariat, representing YB Dato Sri Tiong King Sing, Minister of Tourism,
Arts and Culture Malaysia, at Rom 8 Studio.

Speaking at the launch, Mr Mohd Akbal Setia said strategic collaborations between the
public and private sectors are important in strengthening Malaysia’s tourism ecosystem,
enhancing the quality of transport services, and elevating visitor experiences.

“In conjunction with Visit Malaysia 2026, collaborations such as Castrol e-Hailing Heroes
demonstrate how government and industry can work together to strengthen the tourism
ecosystem. Well-maintained vehicles and quality service contribute to a safer, smoother,
and more enjoyable travel experience for our visitors,” said Mr Mohd Akbal Setia.

The 12-month programme, led by Castrol Malaysia in collaboration with Persatuan
Pengguna-Pengguna Pengangkutan Awam Malaysia (4PAM), will support up to 3,000 e-
hailing drivers in its first phase through subsidised vehicle servicing, vehicle branding,
and access to Castrol Auto Service workshops nationwide.

As one of the first points of contact for many international and domestic visitors, e-hailing
drivers play a significant role as frontline tourism ambassadors. Their professionalism,
service quality, and well-maintained vehicles help shape visitors’ first impressions of
Malaysia while reinforcing the country’'s image as a welcoming and visitor-friendly
destination. This also helps enhance the quality of Malaysia’s hospitality.

The initiative complements Tourism Malaysia’s efforts to strengthen tourism readiness
through strategic partnerships with industry stakeholders and to support the national
target of welcoming 47 million international visitor arrivals under VM2026.
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About Tourism Malaysia

Malaysia Tourism Promotion Board, also known as Tourism Malaysia, is an agency under the
Ministry of Tourism, Arts and Culture Malaysia (MOTAC). It focuses on promoting Malaysia as a
preferred tourism destination and has, since its establishment, played a significant role in
strengthening the country’s presence and competitiveness in the global tourism landscape.

Visit Malaysia 2026 (VM2026) underscores Malaysia's commitment to sustainable tourism
development, in line with the United Nations Sustainable Development Goals (UNSDGs). The
campaign aims to showcase the nation’s diverse natural attractions, rich cultural heritage, and
vibrant tourism offerings, while driving inclusive growth and long-term value for local
communities and industry stakeholders.

For more information, visit Tourism Malaysia's website www.tourism.gov.my and social media
accounts on Facebook, Instagram, X, YouTube, and TikTok.

For enquiries, please contact:

Yazlina Azlin Yahya
Senior Assistant Director

Advertising & Digital Division
yazlina@tourism.gov.my
Tel: +603 8891 8796

Norshariza Mohd Saad
Deputy Director
Corporate Communications Division

norshariza@tourism.gov.my
Tel: +603 8891 8775
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