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TOURISM MALAYSIA EXPANDS CHINA SALES MISSION
TO FOUR MORE CITIES
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Tourism Malaysia continues with its second sales mission to China this year across four
main cities from 3™ to 9" September 2023. The sales mission kicks off in the city of
Changsha, followed by Chengdu, Lanzhou, and Xi'an.
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The mission is headed by The Honourable Mr. Khairul Firdaus Akbar Khan, Deputy
Minister of Tourism, Arts and Culture. The Malaysian delegation that participated in the
sales mission comprises 58 organizations which include hotels and resorts, travel agents,
tourism product owners, Malaysia-based airlines and a state tourism board
representative.
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The second series of Tourism Malaysia's sales mission to China is a continuation of the
line-up of promotional programmes for the China market in 2023. Tourism Malaysia first
initiated its sales mission to China shortly after the country's international border
reopening in February. The first sales mission took place from 6™ to 15" April 2023,
covering Guangzhou, Beijing, Shanghai, and Xiamen.
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“Apart from cultivating confidence in Chinese visitors to return to Malaysia, we hope that
this sales mission provides a platform for the industry community to gather, exchange
ideas, and return even stronger. We are always exploring further collaborations to bring
more visitors to enjoy Malaysia's wonders and delights,” says the Honourable Mr. Khairul
Firdaus Akbar Khan, Deputy Minister of Tourism, Arts and Culture.
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In gearing up for the next Visit Malaysia Year set in 2026, through this sales mission,
Tourism Malaysia aims to strengthen its marketing efforts in China through business
sessions, seminars, networking, and emphasising promotions on the leisure market and
niche segments, especially the Malaysia My Second Home (MM2H) programme.
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China remains one of the top market sources for Malaysia and contributed 211,363
arrivals to the country last year. For January to May 2023, Malaysia received as many as
403,121 Chinese tourists, compared to 21,613 (+907.2%) in the same period last year.
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Through its overseas offices in Beijing, Shanghai and Guangzhou, Tourism Malaysia
continues to intensify promotions alongside travel agents and airlines. With the
resumption and announcement of new international routes from Malaysia-based airlines
and China-based airlines such as Xiamen Air, and Air China, there are currently 214
flights per week between China and Malaysia.
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About Tourism Malaysia XT LR WiREIEE

Malaysia Tourism Promotion Board, also known as Tourism Malaysia, is an agency under
the Ministry of Tourism, Arts & Culture Malaysia. It focuses on the specific task of
promoting Malaysia as a preferred tourism destination. Since its inception, it has
emerged as a major player in the international tourism scene. For more information, visit
Tourism Malaysia’s social media accounts on Facebook, Instagram, Twitter, YouTube, and
TikTok.
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For enquiries, please contact:

Zurina Abd Samad Muadz Samat
Deputy Director Assistant Director
International Promotion Division Corporate Communications Division
(Asia/Africa)
Tel: +603 8891 8755
Tel: +603 8891 8224



https://www.facebook.com/malaysia.travel.my
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